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2008

Joseph, Kissan and Alex Thevaranjan, 2008. “Investigating Pricing Solutions to Combat
Spam:Postage Stamp and Bonded Senders,” Journal of Interactive Marketing, 22
(Winter), 21 — 35.

Hansen, Anna-Kristen, Joseph, Kissan, and Krafft, Manfred, 2008. “Price-Delegation in
Sales Organizations: An Empirical Investigation,” Bu R, Business Research Journal of
the German Academic Association of Business Research, 1 (1), 94 — 104.

Choi, Boemjoon, Joseph, Kissan, and Rosen, Dennis, 2008. “Why do Service Providers
Employ their Face-Shots in Marketing Communications?” Seoul Journal of Business, 14
(June), 105 - 121.

Ramanathan Subramaniam and Esther Gal-Or, 2008. "Quantity Discounts in
Differentiated Consumer Product Markets," Marketing Science.

Ramanathan Subramaniam and R. Venkatesh, 2008. "Optimal Bundling Strategies in
Multi Object Auctions of Complements or Substitutes,” Marketing Science.

2007

Xiang Fang, Surendra N. Singh and Rohini Ahluwalia, 2007. “An Examination of
Different Explanations for the Mere Exposure Effect,” Journal of Consumer Research,
34, 1 (June), 97-103.

Zhao, Guangzhi and Connie Pechmann, 2007. “The Impact of Regulatory Focus on
Adolescents Response to Antismoking Ad Campaigns,” Journal of Marketing Research,
44 (November), 671 — 687.

2005

Joseph, Kissan, Vivek Patil, and David N. Laband, 2005. “Author Order and Research
Quality,” Southern Economic Journal, 71 (3), 545 -555.

Surendra N. Singh, Nikunj P. Dalal, Sanjay Mishra, and Vivek Patil, 2005. “Toward
Measuring Communications Effectiveness of Commercial Web Home Pages,” Journal of
Current Research and Issues in Advertising, 27, 1 (Spring), 31-52.

Sanjay Mishra and U.N.Umesh, 2005. "Validation of Conjoint Analysis Results Using A
Priori Signs," Journal of Business Research, 58, 301-311.

Singh, Surendra N. Nik P. Dalal, and Nancy Spears, 2005. “Understanding Web Home
Page Perception,” European Journal of Information Systems, 14, 288-302.
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2004

Surendra N. Singh, Nikunj P. Dalal, and Sanjay Mishra, 2004. “Research Burnout: A
Refined Multidimensional Scale,” Psychological Reports, 95, 1253-1263.

Spears, Nancy and Surendra Singh, 2004 “Measuring Attitude Toward the Brand and
Purchase Intentions,” Journal of Current Issues and Research in Advertising, 26, (2).

Donavan, Todd, Xiang Fang, Neeli Bendapudi and Surendra Singh, 2004. “An
Interactionist View of Sales Force Management,” Qualitative Market Research: An
International Journal, 7, 2, April, 139-152.

Rosen, Dennis, Surendra Singh, 2004. “An Investigation of the Subliminal Embed
Effect on Multiple Measures of Adverting Effectiveness,” Reprinted in Robinson-
Riegler, M.B., & Robinson-Riegler, G.L., Eds., Readings in Cognitive Psychology:
Applications, Connections, and Individual Differences, Boston: Allyn & Bacon.

2003

Ross, D. F., Jurden, F. H., Lindsay, R. C. L., & Keeney, J. M., 2003. “Replications and
Limitations of a Two-Factor Model of Child-Witness Credibility,” Journal of Applied
Social Psychology, 33 (2), 418 - 431.

Pechmann, C., G. Zhao, M. E. Goldberg, and E. T. Reibling, 2003. “What to Convey in
Antismoking Ads for Adolescents? The Use of Protection Motivation Theory to Identify
Effective Message Themes,” Journal of Marketing, 67 (April), 1-1.

2002

Joseph, Kissan and Vernon Richardson, 2002. “Free Cash Flow, Agency Costs, and the
Affordability Method of Advertising Budgeting,” Journal of Marketing, 66 (1), 94-107.

Surendra N. Singh, Nikunj P. Dalal, and Sanjay Mishra, 2002. "Metrics for Designing
Web Pages," ACR 2002 Asia Pacific Conference, 313-314.

2001

Joseph, Kissan, 2001. “On the Optimality of Delegating Pricing Authority to the Sales
Force,” Journal of Marketing, 65 (1), 62—70. [Guy Mabry Research Award, School of
Business, KU] (Also featured in the publication preview section of Marketing News,
January 1, 2001, and in Sales and Marketing Management magazine, October 2001).
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2001 (continued)

Xiang Fang and Sanjay Mishra, 2001. "The Effect of Co-branding Portfolio on
Perceived Quality of a New Brand," Product Development and Management Association
Research Conference Proceedings, eds. Eric Hultink and Henry Robben, 115-121.

Patricia Greene, Thomas L. Lyon, Sanjay Mishra and Barnett Helzberg, 2001. "Inter-
University Cooperation in Providing Entrepreneurship Education” at USASBE/SBIDA
2001 Joint National Conference, Orlando, Florida, USA. (This course is one of the three
finalists for Entrepreneurship Education: National Pedagogy award.)

Gerald L. Lohse and Dennis L. Rosen, 2001. "Signaling Quality and Credibility in
Yellow Pages Advertising: The Influence of Color and Graphics on Choice," Journal of
Advertising, 30(2), 73-85.

Pechmann, C., M. E. Goldberg, E. T. Reibling, and G. Zhao, 2001. “Antismoking
Advertising Campaigns Targeting Youth in the U.S. and Canada” Proceedings of the
2001 Conference of the American Academy of Advertising, C.R. Taylor, ed., Villanova,
PA: Villanova University.

2000

Karen V. Fernandez and Dennis L. Rosen, 2000. "The Effectiveness of Information and
Color in Yellow Pages Advertising," Journal of Advertising, 29(2), 59-73.

Xiang Fang and Dennis L. Rosen, 2000. "Source-Contact Cue Influence on Attitude
Formation and Attitude Persistence," Advances in Consumer Research, Association for
Consumer Research, Stephen J. Hoch and Robert J. Meyer (eds.) 27, 196-201.

Singh, S. N., V. Parker Lessig, D. Kim, R. Gupta, and M.A. Hocutt, 2000. "Does Y our
Ad Have Too Many Pictures," Journal of Advertising Research, (Lead Article), 40,1 & 2,
11-27.

Singh, S.N., Nik Dalal., and Nancy Spears, 2000. "From Landscape to Cyberspace:
Measuring Perceptual Antecedents of Preference for Web Pages."” Paper presented at the
AMA International Conference in Buenos Aires, June 28-July 1st, 2000. (Refereed).

1999

Thevaranjan, Alex and Kissan Joseph, 1999. "Incentives and Job Redesign: The Case of
the Personal Selling Function,” Managerial and Decision Economics, 20, 205-216.

Joseph, Kissan and Alex Thevaranjan, 1999. "Optimal Monitoring in Sales Force
Control Systems," Marketing Letters, 10 (2), 161-176.
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Anurag Pant and Sanjay Mishra, 1999. "Consumer Evaluations of Hi-Tech, Innovative
and Complex ProductsCPreliminary Findings,” Driving Product Development into the
New Millennium, eds. Roger J. Calantone and C. Anthony Di Benedetto, The Product
Development and Management Association, 98-126.

Singh, Surendra N. and Nik P. Dalal, 1999. "Web Home Pages as Ads: A
Communications View," Communications of the ACM, 42, 8 (August), 91-98.

D. Todd Donavan and Surendra N. Singh, 1999. "Sun-Safety Behavior Among
Elementary School Children: The Role of Knowledge, Social Norms, and Parental
Involvement," Psychological Reports, 84, 831-836.

Dalal, Nik P., Surendra N. Singh, and Thomas Lanis, 1999. "Research Concerns of
Information Systems Faculty: An Exploratory Investigation,” The Journal of Computer
Information Systems, 39, 3 (Spring), 18-28.

1998

Joseph, Kissan and Alex Thevaranjan, 1998. "Monitoring and Incentives In Sales
Organizations: An Agency-Theoretic Perspective,” Marketing Science, 17 (2), 107-123.
[Guy Mabry Research Award, School of Business, KU].

Joseph, Kissan and Manohar U. Kalwani, 1998. "The Role of Bonus Pay In Salesforce
Compensation Plans," Industrial Marketing Management, 27 (2), 147 - 159.

Surendra Singh, Sanjay Mishra and Dongwook Kim, 1998. "Research Burnout Among
Higher Education Faculty,” Psychological Reports, 83, 463-473.

Donavan, Todd and Surendra N. Singh, 1998. "Parental Encouragement of Children's
Sun-Safety Behaviors: An Exploratory Study," Psychology, 35, 2, 40-44. (Abstract of the
article to be published in Psychological Abstracts.)

Singh, Surendra and Ronald F. Bush, 1998 "Research Burnout in Tenured Marketing
Professors: An Empirical Investigation,” Journal of Marketing Education (lead article),
19, 1, 4-15.

Bush, Ronald F., Surendra N. Singh, and Gregory S. Martin, 1998. "Do You Have
Research Burnout?" Marketing Educator (lead article), 17, 1, 1-7.
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1997

Singh, S.N., and Douglas Whitman, 1997. "Advertising by Attorneys: New
Developments,™ Journal of Current Issues and Research in Advertising, Vol. 19 (Spring),
Number 1.

Singh, S.N., 1997. "The Problems Encountered While Doing Research in India,” in Alvin
C. Burns and Ronald Bush, Marketing Research, Englewood Cliffs, NJ: Prentice Hall
Publishers, p. 394.

1996

Jurden, F. H., Franzen, M. D., Callahan, T., & Ledbetter, M., 1996. “Factorial
equivalence of the Wechsler Memory Scale Revised Across Standardization and Clinical
Samples,” Applied Neurpsychology, 3, 65-74.

Parker Lessig, Neeli Bendapudi, 1996. "Customer Response to Service Failure," in
Edward A. Blair and Wagner A. Kamakura (eds.), Marketing Theory and Applications,
Vol. 7, American Marketing Association.

Sanjay Mishra, Dongwook Kim and Dae Hoon Lee, 1996. "Factors Affecting New
Product Success: Cross Country Comparisons,” Journal of Product Innovation and
Management, 13 (6), 530-550.

Neeli Bendapudi, Sanjay Mishra and Surendra N. Singh, 1996. "Effects of Attachment
Style on Marketing Phenomena,” AMA Winter Educators' Conference Proceedings, eds.
Edward A. Blair and Wagner A. Kamakura, Chicago, IL: American Marketing
Association, 93-102.

Bendapudi, N., S.N. Singh and V. Bendapudi, 1996. "Effective Promotional Strategies
for Charitable Organizations," Journal of Marketing, 60, 3 (July), 33-49.

Bendapudi, N., S. Mishra, S.N. Singh, 1996. "Effects of Attachment Style on Marketing
Phenomenon: Theoretical Conceptualization and Preliminary Evidence," Marketing
Theory and Applications, Vol. 7. Edward A. Blair and Wagner A. Kamakura, (Eds.),
American Marketing Association, Chicago: Illinois, 93-102.



